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Consumer Guidance Society of India

India’s First NGO in the Consumer Sector - Established i 1966
Value for Price, People and the Environment
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Sub: - Conducting Financial Literacy Programs in Various Colleges Affiliated to

your University.

We have been conducting the above programs in large number of colleges all over
Maharashtra.

The education department has also approved the same to be carried out all over
Maharashtra in 2015/16 & 2016/17 &2017/18. A copy of the three letters and the
methodology of holding the programs are attached for your perusal.

We request you to kindly allow us to conduct these programs in your University colleges
in the academic year 2017/18.

Yours truly,

Dr. M. S. Kamath
Hon. Secretary,
CGSl

Block J, Azad Maidan, Opposite Cama Hospital, Mahapalika Marg, Mumbai - 400001. Tel : 2262 1612 Fax : 2265 9715
Website : www.cgsiindia.org E-mail : cgsibom@gmail.com / mah.helpline@gmail.com




Consumer Guidance Society of India

Block 3, Azad Maidan, Mahapalika Marg, Mumbai 400 001
Tel. No. 22621612 Telefax 22659715 Mobile: 9820455858

CG/MSK/ 26-05-2017

The Vice Chancellor.

Sub: - Programmes on Financial Literacy

Sir,

The Consumer Guidance Society of India (CGSI) is a pioneer consumer organization which was
founded in 1966 and has been working for the protection of consumer interests ever since. CGSI has

conducted thousands of workshops, seminars and programs aimed at educating consumers.

The Consumer Guldance Society of India (CGSI) is working on bringing workshops on “How to
Manage Money and be A Smart Investor” across the country to empower the consumer of
financial products.

Methodology: The workshop contributes to all strata of common people, as they will become smart
investors, not worry about financial mistakes and thereby make for a happy populace.
Some features of the workshop are:

o The workshop will cut through the jargons and explain concepts and strategies through stories.

« Noselling of financial products in the workshop.
The areas that would be covered in the workshop are:
« Concept/Essentials of an ~Aware, EmpoweredVConsumer’
o Financial markets and their functions
« The difference between debt and equity
« The power of compounding, introduction to Rupee cost averaging & time value of money
« How to setup a smart financial plan
« How to get out of debt and select Insurance & Investment Products

The organizers are expected to provide projector & screen for the presentations and video.



Speaker Profile:

The CGSI will be represented by industry experts. Their fees etc. will be paid by us independently and
You will have no liability for the same.

The salient features of the seminar is as under:

Program Schedule- “How to be Smart Investor” Kuber Model
Total Time per program: Two to Two and a half hours

Sr. No. Particulars
! Registration
2 Welcome and Inauguration
3 Session 1 : The Financial Market: A challenge to Investors, opportunities and threats
4 Session 2 : Fundamentals Basics of stock market
5 Session 3 : Essential qualities of a prudent investor
6 Session 4 : Handling investor Grievances regarding Stock market investment
7 Interactive Session

The College will plan if possible 3 seminars in a day for different audiences:

o About 100 College students for each seminar from three different streams of education. Non

Students preferably Parents/Gaurdians & College staff can also attend seminar.
CGSI will carry out the following:
» Liaise with college to organize the Seminar, well in advance.
» The College will be paid a sum of Rs.2000/- for use of their facilities.

> The students will be given a Certificate of Attendance after the programme concludes.

Kindly revert as soon as possible.

- e

Yours truly,

Dr. M.S. Kamath
Hon. Secretary, CGSL.
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