M.Com. (NEP Pattern) Semester-I1
02MCOM106 - Rural Marketing

P. Pages: 2 GUG/W/24/15322
Time : Three Hours ‘|!||||!H||ﬂ|||i||||5|||| ‘l" Max. Marks : 80
Notes: 1.  All questions are compulsory.
2. All questions have equal marks.
1. What is rural market structure? Explain Demographic environment in the rural market. 16

OR
Explain the concept of Rural markets and Buying Characteristics of Rural markets.
2. Which are the factors affecting consumer behaviour: Cultural, Social and Technological? 16
OR
Explain the promotional strategies of rural marketing.
3. What are the channels of distribution in the rural market? 16
OR
What is the product strategy for the rural market from an Indian perspective?
4. What are the key drivers of organized retailing in the rural market. 16
OR

State the significance of innovation in rural markets.

5. Write short note.
a) Scope of Indian rural market. 4
b)  Rural community in India. 4
c) Role of cooperative in rural market. 4
d) Intervention of IT in Rural Market. 4
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