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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.
1. a) Explain the role of Advertising in the marketing mix. 8
b)  Discuss the various types of Advertising. 8
OR
c)  Explain the meaning and importance of Advertising in marketing. 16
2. a) Explain the objective of advertisement. 8
b)  Explain the meaning of Advertising campaign & its objective. 8
OR
Cc)  Whatis “Advertising Budget”? Explain consideration to be kept in mind while deciding 16
the advertising Budget.
3. a) Evaluate the print media and Audio-Visual media planning. 8
b)  Explain the role of media in Advertising. 8
OR
c) Elaborate the process of media planning in Advertising. 16
4. a) Methods of measuring Advertising effectiveness, explain in detail? 8
b)  Explain the importance of measuring Advertising effectiveness. 8
OR
c)  What is Advertising Agency? Explain its function & types. 16
5. Write short notes:
a) Ethical aspects of Advertising. 4
b) R. H. Calley, DAGMAR approach. 4
c) Explain Direct-mail Advertising. 4
d) Internet media. 4
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