M.Com. (New CBCS Pattern) Semester-I
PCC1F04 - Marketing Management

P. Pages: 3 GUG/W/24/13680
° ARMTEAL

Time : Three Hours

Max. Marks : 80

Notes: 1.  All questions are compulsory.

b)

2. All questions carry equal marks.
What do you understand by marketing? Explain its nature, scope and importance.

OR
What is marketing mix? Discuss it’s components?

Elaborate Micro and macro components of marketing environment.

OR
What is market segmentation. State the types of market segmentation.

Explain the product life cycle with various stages.

OR
Explain new product development and consumer adoption process.

What is price? Define the classification of pricing polies and strategies of marketing
company.

OR
Explain in detail the advantages and disadvantages of rebate price determination.

Write in short answer:
Marketing planning
Effectiveness of Advertisement.
Packaging and Labelling

Discount and Rebate Act.
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M.Com. (New CBCS Pattern) Semester-1
PCC1F04 - Marketing Management

Time : Three Hours

Max. Marks : 80
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M.Com. (New CBCS Pattern) Semester-I
PCC1F04 - Marketing Management

Time : Three Hours Max. Marks : 80
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