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UCA2EM?2 - Marketing Management - Basic Marketing Management- 11
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Time : Three Hours ‘|!I|II3”|I|£|J"|i|”|!>|" ‘l" Max. Marks : 80
Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.
1. a) Explain the functions of channels of distribution. 8
b)  Mention the factors affecting selection of channels of distribution. 8
OR
c)  Define channels of distribution. State kinds of distribution of industrial goods. 16
2. a) Explain the functions of advertising agencies. 8
b) Indicate the relationship between advertisement and sales. 8
OR
c)  What do you mean by advertising? Explain its merits and demerits. 16
3. a) Explain the meaning of sales forecasting and mention the importance of it. 8
b)  Discuss the techniques of sales forecasting. 8
OR
c)  What do you understand by sales forecasting? Explain the factors influencing sales 16
forecasting.
4. a) Whatis mean by product? Explain the new product development process. 8
b)  Explain the concept and importance of product innovation. 8
OR
c)  What do you mean by product life cycle and explain the stages of product life cycle. 16
5. Write short notes on:
a) Contents of selling agencies. 4
b) Importance of advertisement. 4
c) Types of sales forecasting. 4
d) Concept of Product. 4
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