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Time : Three Hours ‘|!I|II3”|I|5|J"L!‘”|<!"| ‘l" Max. Marks : 80
Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.
1. a) Explain the meaning, definition and characteristics of Marketing. 8
b)  What do you mean by Marketing? Explain the nature of Marketing. 8
OR
c)  What is Marketing? Also elaborate scope and functions of Marketing. 16
2. a) Explain the characteristics of Consumer Behavior. 8
b)  Explain the Buying motives of consumer. 8
OR
c)  Write the personal & sociocultural factors of consumer behaviour. 16
3. a) Explain the objective of pricing policy. 8
b)  Explain the characteristics of pricing policy. 8
OR
c)  Explain the factors which influencing on pricing decision. 16
4. a) Whatis Branding? Explain its importance. 8
b)  Explain the need and importance of packing. 8
OR
c) Discuss the advantages & dis-advantages of packing. 16
5. Write short notes.
a) Nature of marketing. 4
b) Difficulties in determining the Buying Motives. 4
c) Importance of price policies. 4
d) Role of Branding for identification to product. 4
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