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Notes: 1.  All questions are compulsory. Marks are given on the right side of the question
paper.

1. What is rural marketing and state the problems of rural marketing in the present context. 16
OR
Define Rural market? Why is it important in a country like India?
2. Which are the factors influencing on rural consumers? 16
OR

Communicating with rural consumers is a big challenge for marketers. How would you
design an effective communication and media strategy to reach rural consumers?

3. Explain the importance of rural product packaging. 16
OR
What is the product strategy for the rural market from an Indian perspective?
4, Describe the significance of haats and melas in rural distribution. 16
OR
Explain the 4ps strategies by relating it to the rural market.
5. Write short note. 16
i)  Characteristics of Rural Marketing.
i)  Profile of Rural Consumer.
iii) Rural Pricing Objective

iv) Channel of Distribution.
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1. ITAUT [UUTT FEUTS T HTTOT FEATTAT TATT ATHIOT TAUUTET=ar THTAT T, 16
frar
TTHIOT FTSIRET SATEAT FI? HARAAREIT ST I Fged &l 3718?

2. ATHIOT PTEHTAX HIVTT TTh GRUTH FIATT? 16
frar
AT ITgRRNY Hare A0 § AUUTATEST AYS 3MTegled 1. ATHIUT Aghaid
ARIIUATATS! JHET THTET Hale, 30T ATEIH €ROT Sl TR el ?
3. IrHIOT aF] SYofy Hgea TS 16
frar
HRAT TSERIATIA ATHOT SRS 3cdTesT ROT FHI 37772
4. FreoT RAaTodier ge 3T A Agca vl . 16

forar
AT SoRASeT Fafad 4P’s I 9RO TISC .

5. &g forgr 16
37)  arAET fuurerr afersey
d) AT AT HHIS.
&) AT FAA 3gfese.
g) AT daoie.
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