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Notes: 1.  All questions are compulsory.
2. All questions are carry equal marks.

1. a) Define the term advertising and explain its social and ethical aspect of advertising. 8
b)  Explain the role of advertising in marketing mix. 8

OR
c)  State the functions and purpose of advertising? 16
2. a) Explain the advertising plan in detail. 8
b)  Explain the meaning of advertising campaign as a advertising strategy. 8

OR
c)  What is mean by Advertising Budget. Explain the types of Advertising Budget. 16
3. a) Evaluate the print media and the Audio - Visual media advertising. 8
b)  Narrate the objects and significance of advertising media planning. 8

OR
c)  Explain the role of media in Advertising. 16
4. a) Whatis Advertising Agency? Explain its function and types. 8
b)  Method of measuring advertising effectiveness. 8

OR
c)  What is mean by measuring advertising effectiveness? Explain the importance of 16

measuring advertising effectiveness.

5. Write in short.
a) Advertising and Ethics. 4
b) State the ‘Advertising Budget’ process. 4
c) Merits of Direct Mail Media. 4
d)  Write note on Advertising Research. 4
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