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Time : Three Hours

Max. Marks : 80

Notes: 1.  All questions are compulsory.

2. All questions carry equal marks.

1 a)  What is marketing planning? Explain the elements of marketing planning.
OR
b)  What is the marketing mix? Discuss their components.
2 a)  Explain various types of market segmentation and give their detailed analysis.
OR
b)  What is consumer behaviour? Explain why the study of consumer behaviour is needed.
3 a)  Explain the Product life cycle with various stages.
OR
b)  What is Packaging? Explain the importance and functions of packaging.
4 a)  Explain in detail the factors affecting pricing.
OR
b)  Explain in detail the advantages and disadvantages of rebate price determination.
5. Write in short answer.
a) Briefly state the characteristics of marketing.
b) What is the effectiveness of advertisement?
c)  Write in brief what is Product identification.
d)  Write the discount in brief.
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