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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Define the term “marketing”. State its functions. 8
b)  Discuss the ‘pre-independence’ and ‘Post independence’ marketing in India. 8
OR
c)  State the nature and scope of marketing in India. 16
2. a) Discuss the Psychological factors of consumer behaviour. 8
b)  Narrate the determinants of consumer behaviour. 8
OR
c)  Evaluate the personal and social factors of consumer behaviour. 16
3. a) Explain the objectives of price policy. 8
b)  What do you mean by ‘Pricing’? Discuss its determinants. 8
OR
c)  State the significance of Pricing Policy. 16
4. a)  Write the concept & nature of branding. 8
b)  State the advantages & disadvantages of packing. 8
OR
c)  Write the concept, objectives and functions of packing. 16
5. Write answers in brief.

a) Importance of Marketing.

b) Indicate the characteristics of consumer behaviour.
c) Highlight on the price policy.

d) Significance of branding.
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ga - 1. TG 9 IfAard 31med.
2. |G TREARAT FAST 0T 37Te.

1. 3) ‘U gaeuYs o IRATNT T Ay S FEm. 8
d) HRATS FEEsT qF /AU g T&sT Ja¥ AT Jrey == . 8
fFar
®) HRAAS Q9o Ta¥9 g SITodT Him. 16
2. 3) UEF TV AAERIEAT gehad adr &l 8
d)  3UHFA JAvEd AR Teedh TS . 8
far
%) UG IV dAeciieh T HIASS TCehr HIHIT . 16
3. 3) He¥ URvUNH 3feesed TS . 8
9)  Hed o HOUTE HF I grar? aredn [@uig gesh w= w1, 8
far
%) Hod YRV Hged HAM. 16
4, 3) Oegihardl Thedsl T TIoT ToigT. 8
d) Yol BEg e e 8
far
&) Sryui dheudr, 368 I S forer. 16
5. ATt 3R Toigr.
3) fuEar #Agea 4
§)  3usiedr gaophrd dfrsed gefar. 4
&) Hod URUNGR JhILT T 4
3) seofa Agea 4
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