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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) State the function of channels of distribution. 8
b)  Described the various factor of proper channel of distribution. 8

OR
c)  Define channels of distribution & state kinds of distribution of industrial goods. 16
2. a) Narrate the objectives of advertising. 8
b)  State the techniques of Advertising. 8

OR
c)  What do you mean by advertising? Explain its merits & demerits. 16
3. a) State the objectives of sales forecasting. 8
b)  Enumerate the factors affecting sales forecast. 8

OR
c)  What do you understand sales forecasting & writes its various types. 16
4. a) Explain the importance of product innovation. 8
b)  Explain the elements of product planning. 8

OR
¢)  What do you meant by product lifecycle. Explain its stages. 16

5. Write short answer.

a) Characteristics of channels of distribution. 4
b) Importance of Advertisement. 4
c) Limitation of sale forecast. 4
d) Concept of product. 4
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