B.Com. (CBCS Pattern) Sem-1II
UCA3EM3 - Marketing Management : Advertising Management

P. Pages: 3 GUG/W/22/10670
Time : Three Hours L Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Whatis Advertisement? Explain the function of advertisement. 8
b)  Explain the different types of advertising? 8

OR
c)  Explain the role of advertising in the marketing Mix? 16
2. a) Explainin detail the concept of advertisement budget and explain its process. 8
b)  Explain the Dagmar approach for measuring the effectiveness of advertisement? 8

OR
c)  Explain various methods of advertisement budget? 16
3. a)  Write definition of advertisement media and explain the role of it. 8
b)  Write the types of advertising media and explain its advantages and disadvantages. 8

OR
c)  Explain advertisement decision and advertising media planning. 16
4. a) Define advertisement research and explain its objectives. 8
b)  Explain in brief the customer potential. 8

OR
c)  Explain the selection of advertising Agency and its nature. 16

5. Write answers in short.

a) Marketing mix in advertising. 4
b) Percentage rate method in profit. 4
c) Print media. 4
d) Sales promaotion. 4
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