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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. Define Rural Marketing and Explain the characteristics of rural marketing. 16
OR
Explain the concept of Rural markets and Buying characteristics of rural markets.
2. Which are the factors influencing rural consumers? 16
OR
Which are the factors affecting consumer behaviour: Cultural, Social and Technological?
3. What is the product strategy for the rural market from an Indian perspective? 16
OR
What are the pricing strategies of Rural Market?
4. What are the key drivers of organized retailing in the rural market. 16
OR

State the significance of innovation in rural markets.

5. Write short note:
1) Rural Demand. 4
2)  Cultural environment of rural markets. 4
3) Role of cooperative in rural market. 4
4) Intervention of information technology in rural market. 4
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el - 1. | G WisfAor JraeTyh 3w,
2. |G G FHT 0T TS
1. T faqure aRENT & 3nfor g Ay afRsey Tuse Fa
far
2. IJTHUT FEHIAT HIUTA TCh THTT CTehell?
far
AT Tl IRUTH FOR Heeh HI0TA ARG HiEepicieh, HIHTTGIH 30T Tifeh?
3. HRAT TSEDIATS AT SRS 3cUTgsT HROT I 37172
far
JTHIT TSRS FhAT UROT 1T 3Tea?
4. AT STRISH Fefed fRele fashra ya@ areeh SIoTd 3imed.
far
IJTHAT SSRASAS AIshATS Fged Hia.
5. Higred feoaotr ferer.
1) AT AR,
2)  IHIT STSRISH FER{dH ITATaRoT
3) IO IERUST HghRE! AT
4)  PAUT FERYST Afgdl dTATATAT gETET
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