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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the meaning & concept of market and marketing? 8
b)  State the scope of marketing in India. 8

OR
c)  Discuss the ‘pre-independence’ and ‘Post independence’ marketing in India. 16
2. @) Whatis mean by consumer behavior? Explain importance of consumer behavior. 8
b)  Narrate the determinants of consumer behavior. 8

OR
c)  Explain the Buying motives of consumer. 16
3. a) Narrate the meaning and importance of pricing, policy. 8
b)  Explain the objectives of pricing policy. 8

OR
c)  State the types of pricing policy and its affecting factor. 16
4. a) Whatis Branding? Explain its importance. 8
b)  What is mean by packaging and explain its objectives. 8

OR
c) Elaborate importance of branding and packaging in detail and explain its functions. 16
5. a) Importance of marketing. 4
b)  Characteristics of consumer behavior. 4
c)  One price policy. 4
d)  Functions of packaging. 4
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el - 1. G 9 HAfFAard e,
2. | AT FHALT 0T .
1. 3) fuol g RAUuEmT 3T g Theuar e HI? 8
d) R fa9ureETE sared |, 8
forar
&) HRAS &g 99 Qe g F&ardsa da Q9o arew @=h 1. 16
2. 3) UEH IV FEUIS HA? AMEeh AUl Heed FISC . 8
d)  3UHFA JAvrd AR Teedh TS . 8
frar
%)  IERITAT WG IO TISC . 16
3. 3) HoF URUmEr 3 MUT Aged FISC . 8
d) Hod URUME 3cfete TS . 8
frar
%) AT OROT YR FRT ATel SHIfdd R aceh Fie. 16
4, 3) g 7gu FT ReghaIrd Agcd TASC Hl. 8
d) Siyoly Fgurel H SrofiEr 3gfese FusE L 8
far
&) fRegiea 30T siuvfier Agcd 9 F1F FfIEARTor TavC & 16
5. 37) foUur= #Agca. 4
d)  WEh qovfehrdr dfRISed. 4
F) Heg AR 4
3) ool Hr. 4
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2. G u&T & 3k A gl

1. 31) #H3 ud fQuured & 9T Ud HehedaT TasC hIfST?
d) HRd H QUure & Fredr A1 IFaE TAASY,

3ryar
&) HRd H TdAAT 99 AU qur FadTar & a6 o & = FEw

2. 31) IEH RO &7 37 dd, A RO & FAged TISE fohfalv.

d) 3UHFdT IROT & [AURe gedh ddasy.
ryar
%) Ugh AANGRT I FHTAT Fel drel g fEdR & Fose R

3. 3) HoF aAfd & 3R T FAgad T fhiaT.

d) Hed HAlfd & 36627 TS fhiav.
3ydar
®) Hod AT & TR TOSC H dUT 38 Feffdd el dlel Heh TdeSU.

4, 3) TAOeg &7 3N dde [degl a1 Agea TIse fhiaT.

d) HIsed I FAT §, 3N HASCA & 366 T fFow.
AYgdar
#) TRIcgiehd dUT TASCA & Aged Ud I HI farar & Tase fHhiaw.

5. 31 fAUU F Agca.
§) Mg 3MEROT $i RN,
%) Hed .
g) TASCA & P
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