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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the function of personal selling. 8
b)  Explain the objective of sales management planning. 8

OR
c)  What is the meaning of personal selling. Explain its advantages & disadvantages. 16
2. a) Explain the nature of sales management position. 8
b)  Explain the importance of sales organisation. 8

OR
€c)  What do you mean by “Distribution Network Relation”? Explain its advantages. 16
3. a) Explain the characteristics of an Ideal compensation plan? 8
b)  Explain the qualification of sales manager. 8

OR
c)  What is meant by sales manager? Explain authority and duties of sales manager. 16
4. a)  Write the objective of market Research. 8
b)  Explain the method of market Research. 8

OR

c)  What is meant by Marketing Research? Explain & scope importances of Market Research. 16

5. Answer in brief.
a) Concept of sales forecasting.
b) Sales organisation.
c) Concept of Sales Budget.
d) Function of Market Research.
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