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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. Definition of rural marketing. Classification of rural marketing. 16
OR

Explain the Characteristics of rural marketing. 16

2. Explain the profile of rural consumer and classification of rural consumers? 16
OR

What are the factors affecting rural consumers? 16

3. Explain the rural product strategy. 16
OR

Explain the pricing strategies in rural markets. 16

4. Describe the role of advertising and sales promotions in rural marketing. 16
OR

Explain the distribution strategies and channels in rural markets. 16

5. Write short notes: (4 marks each) 16

i) Problems in rural marketing.
i) Needs and wants of rural consumers.
iii) Rural branding.

iv) Functions of rural sales persons.
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1. JTHOT AU SarEdT. ATHT fauurer geffetor.
far
T fAqurATer dfersedr Tase .
2. PTHOT ATghId BB 0T ATHIOT ATEhTT FINRIUT TIST T?
far
JTHIUT FTEehTaN HIUTA TCh TRUNH HIATT?
3. ITHOT 3cUTeel RO TS .
far

ITAUT TARISAIT TFAT €R0T TASE .

4. AT TAUUTAAEY SR 30T fashr STIfercii=an sfffehe autel ol

far
ITAUT TSI fAaReT GROY 30T JAe TASE .

5. wfered feqoflr forer. (Jc3hr 4 7o1)
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4)  greor fashT s Rt
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