B.Com. (CBCS Pattern) Sem-VI
UCAGEMG6 - Marketing Management (Service Marketing)

P. Pages: 3 GUG/S/24/13399S
Time : Three Hours ”llﬂlz,‘"”!""qulnqul‘ |l|| Max. Marks : 40

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the barrier of service marketing. 4
b)  Explain the scape of service marketing. 4
OR
c) Point out the marketing challenges in service marketing. 8
2. a) Explain the factor of New service development. 4
b)  Explain the types of New services. 4
OR
c)  Explain the characteristics of service marketing mix. 8
3. a) Elaborate the concept ‘Demand Supply Management. 4
b)  Explain the marketing frame work for service marketing. 4
OR
c)  Explain the models of service marketing & its importance. 8
4. a)  State the importance of customer satisfaction. 4
b)  Explain the role of business buying process. 4
OR
c)  Discuss factor influencing customer satisfaction & its importance. 8
5. Write short notes.

a) Classification of service marketing.
b) Stages of new service development.
c) Challenges of service business.

d) Concept of average customer lifetime.
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ga - 1. TG & IfAard 3nmed.
2. |G TREARAT FAST 0T 37Te.

1. 3) @ar Auoidrer ssgof Aere . 4
§) Tar fquoiider TawT garaR =T . 4
T
%) Qar cggarrear fAuoir g Tase . 8
2. 31) AT daredr [SeErdiel gesd TS . 4
d) dAfaeT dad [adle YPR TS H. 4
forar
&) Har fAsor Qo dfiksed foer 8
3. 31 HAEVN-GIEST Yt AT HehoUard faaeel &, 4
d)  AaT IIAIETSr fAUuTeT ARTEST (frame work) TS . 4
forar
%) “Tar YU AHAT IR AT Hg T gier? AT Hged FISC . 8
4, 3) SYNFT GATURIT Hged TIaT. 4
d) CUEATR—AS A FihAdr $fAST TISC . 4
forar
%) UATgH FHATHATAT YHITAd FUR Tch d ATd FHged TALG H. 8
5. fegor fogT.

37)  ¥ar AU gafteor.

§) Qe dar e .

%) JaT TGN 37TCgTe.

3)  3las A ARl Hehodel.
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gl - 1. AT 9T 92 3T B
2. G 9@l & 3k FHT gl

1. 3 @ar (ool F earer Ffoasal W g ==t [Few) 4
d)  Har fauoh & Faw9 Tose fhio| 4
3rear
%) a1 FaEr fauol f& gt fave s 8
2. 3) &Y Fasie @erE & fAv 3naeas ges e fFe 4
d) o Ha3e IR TaSC fheid| 4
3rear
&) dar Ao oo & ARy saasu| 8
3. 30 AU T $H Hhousdl #1 fadue fhaiid| 4
d)  qar I AU HR@ST (frame work) W =T fhaii| 4
3rear
&) “qar quoh FHAT SHG A1 HISY gIaT §? IHF Hecd qdollsd? 8
4. 31) IUgHh HHATUA FH HAged Sdelsv| 4
d) cAEEde I FihAmsi {fAdT Tuee fheid| 4
ryar
F) UATgH AT Fl THTAT el dlel HReh TdH 3Th HAged I aerG fhalid| 8
5. dfgrea # saw G|

37)  ¥ar AU & gafieoT

§) AT ¥ar AR & T

%) Gar AT R geloar

3)  3feiad 3T IMgHhIT Hhode
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