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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the characteristics of Industrial Market. 8
b)  Explain the nature of Industrial Market. 8

OR
c)  Distinguish between Industrial Market and Consumer Market. 16
2. a) Explain the Major Influences on business buying process. 8
b)  Explain business buying process. 8

OR
c)  What is “business buyer’s behaviour”? Explain types of buying situation. 16
3. a) Explain the participants in Government buying process. 8
b)  What is Institutional market? What method should marketers adopt to obtain Institutional 8

market information?

OR
c)  Explain the concept of Government market. Explain the buying decisions of Government 16
buyers.
4. a) Explain the buying decision of resellers. 8
b)  Explain the participants in reseller’s buying process. 8
OR
€c)  What s reseller’s? Explain the influences on reseller’s buying process. 16
5. Write short answer.
a) Analyze the industrial market. 4
b) Explain the participants in the business buying process. 4
c) Write the influences on Government buyers. 4
d) Explain the concept of reseller’s market. 4
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