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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Discuss the Pre-Independence & Post Independence marketing in India. 8
b)  Explain the Functions of marketing in the liberalized Economy in India. 8

OR
¢)  What do you mean by marketing? Explain it’s nature scope and importance. 16
2. a) Explain the characteristics of consumer behaviour. 8
b)  Write the sociocultural theory of consumer behaviour. 8

OR
c)  Define the term “Consumer behaviour” Explain it’s importance. 16
3. a) Explain the objectives of pricing policy. 8
b)  Narrate the meaning and importance of marketing mix. 8

OR
c)  What do you mean by pricing policies? Explain it’s affecting internal & external factors. 16
4. a) Whatis meant by channel of distributions? State it’s types. 8
b)  Explain the importance of channel distribution. 8

OR
c)  State the important role of whole sellers in channel of distribution. 16

5. Write short notes-
a) Modern concept of marketing. 4
b) Customer Buying Motives 4
c) Basic elements of price. 4
d) Functions of Retailer. 4
ek
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