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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Define the selection of proper distribution channel. 8
b)  Explain function of channel of distribution. 8

OR
c)  Discuss about the factors influencing channel of distribution. 16
2. a) Discuss importance of Advertising. 8
b)  Explain the function of Advertising. 8

OR
c)  State the meaning of Advertisement? Explain the merits & demerits of Advertisement. 16
3. a) State the objective of sales forecasting. 8
b)  Explain the various types of sale forecasting. 8

OR
c)  Explain concept of sales forecast and factors influencing on it? 16
4. a) Define Product. Explain new product development process. 8
b)  Explain the concept and importance of innovation. 8

OR
c)  Explain the stages of product life cycle. 16

5. Write short notes:

a) Characteristics of channels of distribution. 4
b)  Advertising Agencies. 4
c) Importance of sales forecasting. 4
d) Growth and Maturity. 4
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