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Notes: 1.  All questions carry equal marks.
2. All question are compulsory.
1. a) Explain the scope of Traditional Marketing. 4
b)  State the objective of Traditional Marketing. 4
OR
c)  Explain the function and Importance of Marketing as a business function and in the 8
economy.
2. a) Meaning and significance of digital marketing. 4
b)  Explain the concept of digital marketing and its process. 4
OR
c)  State the future of digital marketing and benefits of digital marketing. 8
3. a) State the importance of pricing policies. 4
b)  Explain the pricing policies and types of pricing policies. 4
OR
c)  Explain the factors affecting of pricing policies and work the method of pricing policy. 8
4. a) Meaning and definition of channel of distribution. 4
b)  Explain the functions of distribution channel. 4
OR
c)  State the factor affecting on distribution channel. 8
5. Write short notes.
a) Classification of Marketing. 2
b) Key concept of Digital Marketing. 2
c) Objectives of pricing policies. 2
d) Selection of a proper channel of distribution. 2
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