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Notes: 1.  Write answers to any five questions.
2. All questions have equal marks.

1. Define communication research and discuss its role, function, scope, and importance in the
field of mass communication.

2. Explain the basic concepts, tools, and techniques of research, focusing on their application
in social sciences.

3. Discuss different research designs used in social sciences, highlighting their relevance in
communication research.

4. Compare and contrast various methods of communication research, such as census, survey,
observation, case studies, and content analysis.

5. Explore different tools and methods of data collection in communication research, including
media sources, questionnaires, schedules, people-o-meter, and online polls.

6. Explain sampling methods, sampling errors, and distributions in research findings.
7. Describe the types of research conducted in print and electronic media, including evaluation
studies, feedback studies, media habits analysis, public opinion surveys, pre-election

studies, and exit polls.

8. Analyze the role of market research in the media industry, focusing on the development of
trends and recent trends in communication research.

9. Discuss ethical perspective in mass media research. What are some ethical considerations
researchers must keep in mind when conducting communication research?

10. Write a comment on any two of the following.
a) Data analysis techniques.
b) Coding
c) Tabulation

d) Statistical analysis.
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