M.A. (Mass Communication) (CBCS Pattern) Semester-11I
3ADT-3.1 - Advertising

P. Pages: 3 GUG/W/24/11707
. ARV |
Time : Three Hours * 4 62 8 % Max. Marks : 80
Notes: 1. Attempt any five questions.
2. All questions carry equal marks.

1. Do you agree that ‘Celebrity endorsement enhances brand value’, Why? Give an example

of one such endorsement which has impressed you.
2. Explain ‘Advertising Layout’ in detail.
3. What is market research? How would you under take market research for the product

‘New Electric Scooter’.
4. Do you think the advertising of social media sector has become more dynamic due to the

impact of A.l. (Artificial Intelligence)? Does this effect increase competition?

5. Define ‘Consumer Behaviour’ Analyse its factors.

6. Which advertising medium is most effective for local businesses?

7. Explain the AIDA model of advertising.

8. Critically evaluate the ethics of advertising in contemporary society.
9. Compare and contrast traditional and digital advertising methods.
10. Write notes on any two of the following.

a) USP (Unique Selling Proposition)
b) Media buying
c) Primary goal of advertising

d) Impact of social media on advertising strategies.
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