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Note: 1) Answer any five questions.

1. What is the importance of strategic public relations? Elaborate in detail.

2. How will you plan, manage & execute the campaign in a failsafe manner.

3. Write detailed note on the various models of the PR.

4, Elaborate the different stakeholders for corporate communication & specify the

significance of stakeholder.

5. Write notes on the following.
a) Corporate Identity.
b) Variables in the corporate identity.
c) Importance of logo of a company.
d) Annual Reports.

6. How will you plan & execute an event management of launching a new product of a
company in Vidarbha region.

7. What is proactive & active media relations? Explain in detail with relevant examples.

8. Write short notes on any three.
a) Media Release & it’s significance.
b) Ethical aspects in media relations.
c) Role of news letters in image building.

d) Importance of communication in media handling.

9. Distinguish between public relations & corporate communications with appropriate
examples.

10. Handling a new media is a challenging task. Justify in details with suitable current
examples.
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el 1) SIOTder 9T YT Gisfaor.

N

1. YRUTcHS STHUshd (Strategic public relations) & Hgcd 3Tg? AT =T ol

2. 3TYUT TEEAT FAHTS ANgHT Tidielel, SIa€AI g SHIIATE! (plan, manage, execute)
FHNE I 815 of &l HY FeA?

3. Saagsrear fafaer 3faeder (Models) afaeax feqofr forer.

4, aifges guvomd fafaer sereRes (different stakeholders of corporate communication)

Igray GfaTay O, a89 9% HANIRS Hgcd fave .

5. greltel fawgrer fequar forgr.
37) @i 3M3@ (Corporate Identity)
¥) difgs ANBdd dgeld g (Variables)
F) FHUarear egd (Logo) #Fgea
3) df¥e 37gare (Annual Report)

6. FUAAT TEIEAT Adlel 3cdeead agH TTHREIAT STl HIRIHHATT STaEUTI

FogTHEHT (Event management) el @ srRIaTE!r (Plan & execution) & HTeT?

7. wha g gfafkarcas (Proactive & Reactive) SHTS #gUTS H1I? HAY 3ETEI0NHE
HITER FISC 1.
8. FIOTIR dier fawaiax dissara fequar fomr.

31) #ATETH el (Media Release) 30T camd Hgeq.

¥) ATEIATAT HEUALS sider T (Ethical Aspects in media relations).
&) idAT AR FUAAEY (Image building) STA#T g 1fHeT.

g) ATEIH FATBSUIATS TG HEed.

9. STeTEgeh 30T Fiftleh HY§UT (Corporate Communication) ATcel Weh AT
3CTEIUTHE TISC .

10. oAl HEIHTAT BTATBOT § HToAlcHS HA . AT Fafid 3eg0iag qAdeT .
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A : 1)dE sft arg g go fheliw|

N

1. YRUTcHAS STeTdqeh (Strategic public relations) T &1 Hecd g7 fa&qd =T fahaiv|

2. 3T STTHYS TRATT FT AT, TIEATT iR Faeaaed, foar #1s ey I Fg
YR Er? IaT fFRelu|

3. Sterdud HT et AlseawR fawda ==t e

4, qifges FIvoT & faffiesr HITURS (different stakeholders of corporate
communication) W fa¥qa ==t fRfaw| fafdesr smeruReiar Agca favwe frsivl

5. fAfofEd fawaiax feoqor faf@u)
31) @i ggdrl (Corporate Identity)
§) |IEOH 9 & Faeld §U HeH (Variables)
%) HYUAT & GEH FAged (Importance of Logo)
3) df¥e 37gare (Annual Report)

6. HIAT & TdeT 3cUTGeT HT [9GHT TIHRT A AT FeAT §1 $HH STIEITIA T o rated
3R fhaeaasT (Event management planning & execution) 319 $H& HIT?

7. R T gfafhaicAs (Proactive & Reactive) STedueh T &1 371 §? Iy
3eTeRvlsh Ay fargd alihd Tose fahshiv|

8. et sft e ooy dfarea feoooh faf@w|
3) #AETH ReisT (Media Release) 3R 3@ #Agcal
d) ATEgARD U Afde a9 (Ethical Aspects in media relations)|
&) fdHAT TR FAA ST gaihT ifae|
5) HTEGHAIG HIUH HAG/HITOT I Hecd |

9. S E9s 3R F@iftes d@UWUT (Corporate Communication) 38R T W& TIGIEIUT TISE
Exiyl

10. A ATEIAID! FHTA Tg AT JHTegleAlcHAs HA g1 FHR FAIT Tafld 3eevlieh
ary gHd freiv|
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