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Notes: 1. Attempt any five questions.
2. All questions carry equal marks.

1. Define ‘Consumer Behaviour’. Analyse its factors.
2. What do you mean by ‘Motivation’? Discuss its theories (any two).
3. What is creativity? Describe in detail.
4. Explain ‘Advertising Layout’ in detail.
5. Discuss evolution of Brand Management.
6. Write an essay — ‘Brand strategy and image’.
7. Narrate ‘Media selection process’ in detail.
8. Illustrate ‘Market research’ and ‘Advertising research’.
Q. Write notes on any two of the following.

a) Media buying.

b) Target marketing research.

c) Advertising language.

d) Tools of advertising.
10. Define culture. Discuss its effect on production.

GUG/W/22/11707

*khkkkkhkkkik

P.T.O



M.A. (Mass Communication) (CBCS Pattern) Sem-I11
3ADT-3.1 - Advertising
Paper — 111
Time : Three Hours Max. Marks : 80

AT - 1. PTG T YT HIS.
2. G AT FAT 0T e

1. Mg TIATIT SITEAT FT. AT TThid TILATOT .

2. ARd &9 (Motivation) MUY TIUTH A SIET glar? oredr f{eaiarr (Theories)
AT T (PIUTITET Gred).

3. gofelaT (Creativity) FgUTel HII? HIAEAR HiaM.
4, ‘3fscEe IR JI3Fe’ FATR TS .
5. o5 HololHeear faerary =T .
6. faeer fogr - ‘sles T 3o 3.
7. Afsar gz ufesar afaeax @,
8. ‘Arhe REr 30T ‘3fscgerafsior RE<r QeeIor Tase .
9. GrelTerdhl FHIOTITET gl aX feqor forgr.
3) A aa
§) erfe AT Rad
&) a“gcgzauiaal SECE
3) 3INscgicrafEierdr A
10. TR carEar fogr. fad ScdreATadier gemma Ham.

GUG/W/22/11707 2



M.A. (Mass Communication) (CBCS Pattern) Sem-I11
3ADT-3.1 - Advertising
Paper - 111
Time : Three Hours Max. Marks : 80

T - 1. et o geat & 3 faf@u
2. T 9&ET & 3 AT ol

1. Iqgeh ddel’ T ogrEdr fRiv| 38% geat @1 Aagevor fRiow|
2. IR FAT (Motivation) STH 3TIHT FIT Y AT &7 3T fQLgiar fr gdar fhfaw
(Frel &t @l
3. gofetal (Creativity) H &a1? fdFdR & T3]
4. ‘HecEeIATBIT 33 faTdR & THSASV|
5. sles Helotde & fawra & gt o)
6. faeey faf@u - S T aur sasr.
7. dfsar gga gfshar ATaRE TdEv|
8. ‘Hidhe AT TUT “IHsegeiaision Ra<r Aeeor Fose R
9. fAefafEd e & W feoaol faf@u)
3)  #fSar ST

9 el AR REd

®) 3INScEICTATIT ofada]

3)  3TscEerafsiar & AT
10. TERAT I AT fRiST| 3FR1 3cUlg W F31d s fRfaT|

3 A 0 0 kA 0 Xk

GUG/W/22/11707 3






