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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) State the characteristics of industrial marketing? 8
b)  State the types of industrial marketing? 8

OR
c)  Explain the difference between industrial marketing and consumer marketing. 16
2. a) Explain the objective of business customer behavior? 8
b)  Explain the stages of the business buyer’s behavioral process. 8

OR
c)  Explain the factors influencing the behavior of business buyer. 16
3. a) Explain the buying process in institutional market? 8
b)  Explain the characteristics of government market? 8

OR
c)  Explain the purchasing decision process of a government buyer. 16
4. a) Explain different ways of reseller market? 8
b)  Explain the characteristic of reseller’s purchase values? 8

OR
c) Explain and define reseller market and describe its characteristics. 16

5. Write short answers.

a)  Scope of Industrial Marketing. 4
b) Explain the involvement of the merchant in the procurement process. 4
c) What is institutional marketing. 4
d) Briefly describe the sole trader. 4
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