M.A. (Mass Communication) CBCS Pattern Semester-I11
3PRCCT-4 - Paper-1V : Public Relations & Corporate Communications

P. Pages: 3 GUG/W/23/11708
Time : Three Hours ||!<|”|e!"”|7||”!>l|l|slm |l|| Max. Marks : 80

Notes: 1. Attempt any five questions.
2. All questions carry equal marks.

1. What are the key elements of a crisis communication plan?
2. What is the significance of strategy in public relations and corporate communications?
3. What are stakeholders in the context of public relations, and why are they important to

consider in PR efforts?

4, How has the digital age impacted media selection in PR?
5. Discuss the key concepts and components that make up a corporate identity.
6. How can organizations effectively use information brochures as part of their public relation

strategy? Give suitable examples.

7. Explain the differences between a media conference, media tour, and media briefing in the
context of public relations with suitable examples.

8. Discuss with examples of proactive and reactive media relations strategies used by
organizations in recent years.

Q. How has the rise of user-generated content and online communities influenced public
relations practices?

10. Write short notes any two.
a) Press agentry model
b) Propaganda
c) Media Tours

d) Pressrelease
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